PSYC 404, Special Topics:
“The Art of Choice”
Fall and Spr, 2011-2012
Instructor: Richard Reardon

Text: 

Iyengar, Sheena,  (2010). The Art of Choosing.  Twelve.
(This text will not be available at the UI or NIC bookstores. It is available at websites of Amazon.com, Barnes and Noble, and others.  The prices I saw were under $12 - 15 each.  There is also a kindle version, and an audio version for iPod;  Many have told me that it is difficulty to do the writing assignment while listening to the audio version, so be careful if you go that route.)
Credit: 1-6 credits (letter graded;  the registration site suggests that you can take up to 16 credits.  This is not so; 6 is the max.)
Overview.   This is a nice application of social/organizational psychology to choice behavior.  It also crosses into cross-cultural psychology here and there.  Sheena Iyengar is a first generation North American with impeccable credentials.  I think you will find she has a lively writing style.  There is more about her at the end of this file.  Here are a couple of reviews to help you get a sense of the content.  You can also feed this “TEDxEast - Sheena Iyengar 05/07/10”  into a Youtube search and you will find a short video of her giving a talk to a professional group.
From Publishers Weekly

Starred Review. Choice, perhaps the highest good in the American socioeconomic lexicon, is a very mixed blessing, according to this fascinating study of decision making and its discontents. Psychologist Iyengar cites evidence that a paucity of choice can damage the mental and physical health of dogs, rats, and British civil servants alike. But, she contends, choice can also mislead and burden us: advertising manipulates us through the illusion of choice; a surfeit of choices can paralyze decision making; and some choices, like the decision to withdraw life support from a loved one, are so terrible that we are happier if we delegate them to others. Iyengar draws on everything from the pensées of Albert Camus to The Matrix, but her focus is on the ingenious experiments that psychologists have concocted to explore the vagaries of choice. (In her own experiment, shoppers presented with an assortment of 24 jams were 1/10th as likely to buy some than those who were shown a mere six.) Iyengar writes in a lucid, catchy style, very much in the Malcolm Gladwell vein of pop psychology–cum–social commentary, but with more rigor. The result is a delightful, astonishing take on the pitfalls of making up one's mind. (Mar.) 
Copyright © Reed Business Information, a division of Reed Elsevier Inc. All rights reserved. 

From Booklist
Prominent social psychologist Iyengar begins her unique and invigorating study of choice by telling the story of a man who survived for 76 days stranded alone in the middle of the ocean. He chose to live, Iyengar tells us, just as she has chosen not to let her blindness keep her from conducting prodigious research and intrepid experiments. Iyengar exponentially expands our understanding of the central role choice plays in the lives of animals and humans in a rapid-fire, many-faceted, and original inquiry that is at once personable and commanding. She explains our “biological need for choice and control,” the decision process, and the myriad influences that dictate everything from purchasing choices to career moves, voting, medical decisions, and marriage. The daughter of Sikh immigrants from India, Iyengar is particularly astute in her globally significant analysis of the striking differences between how Americans and Asians make decisions. Much of this eye-opening anatomy of choice focuses on consumerism, a lively, revealing arena, but Iyengar’s high-voltage curiosity and penetrating insights are far more valuable when applied to deeper matters of existence. --Donna Seaman

Requirements.  This is a like a Directed Study course, so:
· There will be no formal class meetings. You will be working on your own, at your own pace and on your own schedule. Technically, the class will begin on the first official day of the semester and end on the last day of class.  You will find the dates posted on the University website calendar.   (Please send all of your assignment at one time, when you are finished;  not in ‘chunks’.)
· There will be no exams. But, I will need some means of evaluating you, so I will ask you to keep a journal as you read. Some guidance with respect to the journal can be found at the end of this document. The journal is the only product you will turn in to me. 

· Because we will have no scheduled contact, it will be your responsibility to notify me if you have any questions or problems. For example, if you are unclear about your journals, you may submit a chapter sample to me to get confirmation that you are on the right track. 
Assignments for the book.  (DUE the FIRST DAY of FINAL EXAM WEEK)
The book has a ‘prologue’, 7 major chapters (each subdivided into shorter segments) and an ‘epilogue’.  

For 1 credit:  For chapters 1 through 7, identify 2 “take-home” points from each chapter; you should be able to do this in 100-150 words per chapter (i.e., 50-75 words per point).  By “take-home” point, I mean the one point you would most like to carry away from that chapter.  Sometimes it helps to think of a “take-home” point this way:  After reading the chapter, what important, useful, and/or interesting point would like to pass on to a friend or family member?  A bulleted format for listing your points is fine.  
For 2 credits, prepare 4 points per chapter.  For 3 credits, prepare 6 points per chapter.  Etc., etc., etc.  Keep following this formula for up to 6 credits.  If the past is any predictor of the future, most of you will be taking this class for 3 credits.  If you are taking it for more than 3, please keep in mind the importance of not overloading your transcript with 499 credits.  Taking too many can make it look like you are doing 499s to avoid other content classes.  Use good judgment, and when in doubt, have a chat with me.
I think you should have some flexibility in your writing to make choices about what seems important to you.  So, you may emphasize certain chapters and topics over others.  You can, for example, write less on a chapter as long as you compensate by writing more on another chapter.  

This course is available primarily for distance students and those students elsewhere to whom I have given permission. Please contact Carol at the Moscow office (cberreth@uidaho.edu; 208.885.6324), or me (rreardon@uidaho.edu; 208.292.2523) if you are interested in the class. 
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SHEENA IYENGAR is the S. T. Lee Professor of Business at Columbia University and a recipient of the Presidential Early Career Award. She holds an undergraduate degree from Wharton School of Business and a doctorate in social psychology from Stanford University. Her innovative research on choice has been funded by the Institute for Advanced Studies, the Jerome A. Chazen Institute of International Business, the National Science Foundation, and the National Institute of Mental Health. Her work is regularly cited in periodicals such as the New York Times and the Wall Street Journal, Fortune and TIME magazines, and in books such as Blink and The Paradox of Choice.


